RETARGETING PAY PER CLICK (PPC) CAMPAIGNS FOR
MARTIAL ARTS CLUBS

Most people do not convert the First time they visit your website or
see your ad. They may need reassurance, social proof or simply a
reminder at the right moment. Retargeting campaigns help you stay in
front of warm prospects until they are ready to take action.

This is one of the most cost effective ways to increase conversions without
increasing your main advertising budget.

THE PROBLEM:

Without retargeting, you lose people who were interested but not ready
yet. They saw your club, but then got distracted, forgot to return or
hesitated because they needed more confidence.

THE SOLUTION:

Retarget people who already engaged with you. These campaigns usually
cost less and convert higher because the audience already knows who you
are.

ACTION STEPS:
CREATE A RETARGETING AUDIENCE

Use data from your website, video views or social engagement to build an
audience of warm prospects from the last thirty to ninety days.

These people have interacted with your brand already, so they are far
more likely to convert.
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SHOW TRUST BUILDING CONTENT

Share reviews, parent testimonials, student progress stories, behind the
scenes clips or instructor introductions.

This type of content builds emotional reassurance and helps fence
sitters feel confident enough to join.

OFFER A SLIGHTLY STRONGER DEAL

People who already know you may need a nudge to take action.

A two week intro course or a small added bonus can be enough to push
them over the line.

KEEP RETARGETING ALWAYS ON

A small daily budget of one to three pounds is often enough.

Retargeting works best when it runs all year because you never know
when someone becomes ready to take action.

Retargeting turns warm interest into real sign ups. It fills the gaps in your
funnel and ensures you never miss out on people who were already
considering your club. It is a simple and powerful addition to any PPC
strategy.
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